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Abstract—Generative Artificial Intelligence(GAI) models such as ChatGPT, DALL-E, and the recently
introduced Gemini have attracted considerable interest in both business and academia because of
their capacity to produce material in response to human inputs. Cognitive computing is a broader field
of machine learning that encompasses GAI, which particularly emphasizes systems capable of
creating content, such as images, text, or sound, while semantic computing acts as a fundamental
element of GAI, furnishing the comprehension of context and significance essential for GAI systems
to generate content akin to human-like standards. GAI is becoming a game-changing technology for
consumer electronics industry with a variety of applications that improve user experiences and
product development. GAI can revolutionise architectural visualisation by facilitating quick
prototyping and the investigation of cutting-edge design ideas. By creating unique compositions and
graphics for a variety of applications, it also empowers media production and music composition. Our
research identifies several applications of GAI in the consumer electronics industry. We analyze how
GAI is utilized in augmented reality (AR) applications, optimizing user interactions and immersive
experiences. Moreover, we explore the integration of GAI in voice assistants and virtual avatars,
enhancing images, natural language understanding and delivering more personalized interactions. We
present a novel case study on a Generative Artificial Intelligence-based Framework for answering
consumer electronics queries. We have developed and presented the system using various GAI-based
tools and integrations. The paper also discusses the challenges in implementing GAI in consumer
electronics, such as ethical considerations, data privacy, compatibility with existing systems, and the
need for continuous updates and improvements.
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INTRODUCTION
THE SCOPE OF using Generative Artificial In-

telligence (GAI) in consumer electronics is vast and
rapidly expanding, ushering in a new era of innovation
and possibilities. The design, production, and user ex-
perience of consumer electronics gadgets have all been
revolutionized by GAI, which is powered by cutting-
edge machine learning techniques. Manufacturers can
uncover fresh capabilities and provide improved func-
tionalities that meet the changing needs of consumers
by utilizing GAI. The possible uses of GAI in con-
sumer electronics go beyond those involving voice
and picture, for instance. By using advanced models
such as ChatGPT and DALL-E, and by expediting
the prototype process and optimizing product features
and characteristics, GAI can be crucial to product
design and optimization. Before actually creating the
gadgets, producers can evaluate performance, usability,
and functionality using virtual simulations and test-
ing. Additionally, GAI-driven intelligent smart home
automation systems change the way we interact with
our homes by providing ease, efficiency, and improved
monitoring and control over consumer electronics gad-
gets [1].

GAI is revolutionizing the consumer electronics
industry, enhancing user interactions, customer sup-
port, product development, and manufacturing tech-
niques. Despite facing challenges, the implementation
of GAI holds promising prospects for creating more
advanced, customized, and intelligent systems and
products within this sector. [2]. The application of GAI
in consumer electronics is extensive and revolution-
ary. GAI gives manufacturers the tools they need to
produce cutting-edge, high-quality, and user-focused
consumer electronics products. These tools range from
picture and video production to voice and speech
recognition, noise reduction, image enhancement, and
product design optimization. As GAI and its models
develop, their incorporation into consumer electronics
holds the potential to reshape the sector, improve user
experiences, and influence the direction of technology
in our day-to-day lives.

AN OVERVIEW OF GAI
GAI is a type of Artificial Intelligence which

focuses on generating text, images, and other media
such as audio, video, 3D models in response to user
requests in the form of prompts [3]. This artificial

intelligence system does the work by first learning and
recognising patterns from existing data, and then using
this knowledge it generates new and unique outputs
which have similar characteristics as the input training
data. It is quickly becoming the most sought-after tech-
nology in the world. It’s popularity has led to different
startups being formed solely on the development of
GAI technology. GAI is capable of producing realistic
and coherent outputs. Unlike traditional AI systems
that are primarily designed for specific tasks, GAI
aims to go beyond mere rule-based or deterministic
approaches. Advanced Machine Learning techniques,
such as Deep Learning (DL), Natural Language Pro-
cessing (NLP) and Neural Networks are used heavily
in GAI to enable machines to learn patterns and char-
acteristics from large training datasets, and to further
generate new data that resembles the original data. GAI
can also produce complex content that mimics human
creativity, and this ability makes it a valuable tool
for many industries such as gaming, entertainment,
and product design. Popular GAI systems such as
ChatGPT and Gemini have emerged over the course
of this decade. Google Gemini, in particular, is a
next-generation, multimodal Generative Artificial In-
telligence model developed by Google’s DeepMind
and Google Research. Investments in GAI have experi-
enced a significant upsurge, observed notably in major
multinational corporations like Google and Microsoft,
alongside numerous smaller enterprises dedicated to
the development of GAI models.

Overall, GAI has become a potent tool that en-
hances human creativity and transforms numerous in-
dustries. With continued research and development, it
has the potential to influence how content is created,
how designs are made, and how innovations are made
in the future, encouraging a symbiotic relationship
between humans and AI and opening up new vistas
of creativity and potential.

APPLICATIONS
GAI has emerged as a transformative technology

and made significant contributions to the field of
Consumer Electronics in recent times, by enhancing
the user experiences and helping develop more inno-
vative products. In this section, we describe several
applications of GAI in consumer electronics industry.

Product Design and Optimization
GAI plays a crucial role in consumer electronics

product design and optimization, offering significant
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Figure 1: Enhancement of speech reecognition in consumer electronics using GAI models

benefits to manufacturers in terms of efficiency and
cost-effectiveness. By incorporating GAI into the de-
sign process, consumer electronics companies can ex-
pedite the creation of digital or physical prototypes
that align with user specifications, thereby acceler-
ating the overall product development cycle. Rapid
prototyping, facilitated by GAI, becomes particularly
essential during the design selection phase, allowing
for quick iterations and optimization of time and
cost. Additionally, GAI models can help optimize the
features and specifications of consumer electronics
products for better performance. These models employ
deep learning to produce a wide range of design
variations that are specifically optimized to achieve
different goals, and they use enormous datasets to train
themselves.

For a future smartphone model, ChatGPT could
be used to gather user preferences and requirements.
The model may produce a variety of designs with
optimized characteristics in response to this input,
such as display size, battery capacity, and camera
specifications, giving manufacturers crucial data to aid
in their decision-making.

Image and Video Generation
Image and video creation specifically designed for

consumer electronics goods is a prominent example
of GAI in consumer electronics [4]. In this situation,
it is possible to use GAI models and Generative
Adversarial Networks (GANs) to produce realistic
images and movies that meet customer demands in
the electronics sector. Convolutional Neural Networks,

a cutting-edge machine learning method, are used by
GANs to accomplish these goals. These GAN models
have a generator and a discriminator as their two main
parts. In discriminators, created content and real data
are distinguished. The generator focuses on producing
synthetic, visually appealing images or movies that
adhere to standards for consumer electronics. One
notable example is the application of the DALL-E
model, a potent image creation paradigm, in consumer
electronics. It can create incredibly accurate and varied
pictures of consumer electronics devices after being
taught on huge sets of product photographs.

Content Creation
GAI plays a pivotal role in automating the content

creation processes in consumer electronics. GAI lever-
ages data analysis to automate content creation. These
highly capable models can identify patterns, trends,
and insights from large datasets, which are then used to
generate data-driven content. Accordingly, it is be pos-
sible to create personalized movie recommendations
for a user based on their browsing history, preferences,
and behavior patterns. Another example in this content
creation process is the creation of customized playlists
on music platforms such as Spotify, based on the user’s
music taste. GAI does this by using various advanced
machine learning algorithms, such as content variation
and A/B testing, Natural Language Generation, etc.

Simulation and Testing
Consumer electronics are utilizing GAI in increas-

ing numbers, particularly in testing and simulation
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procedures. Consumer electronics firms can improve
their simulation skills and streamline the testing of
goods and systems by employing GAI models such
as DreamFusion [5]. DALL-E can be utilized in con-
sumer electronics to simulate and generate realistic
images of products. Multiple variations of a product
can be created and evaluated virtually without requir-
ing physical prototypes during the design phase. By
inputting specific parameters and constraints, DALL-
E can generate visual representations of consumer
electronics devices, enabling companies to visualize
and analyze different design possibilities and make
informed decisions. Virtual interactions and scenario-
based simulations can contribute to the simulation
and testing of consumer electronics systems through
ChatGPT. By integrating it into the simulation envi-
ronment, companies can simulate user interactions and
gather valuable insights into usability, performance,
and functionality. For example, ChatGPT can act as
a virtual customer, providing feedback and simulating
real-world usage scenarios to identify potential issues
and areas for improvement in consumer electronics
products or services.

E-Commerce
Consumer electronics are experiencing an ad-

vancement since the advent of GAI, particularly in
the domain of e-commerce. GAI models have radi-
cally altered how consumers interact with and browse
consumer electronics products online by leveraging
cutting-edge machine learning techniques. The use of
the GAI model DreamFusion, which blends photos and
creates spectacular visual representations of consumer
electronics items, is one outstanding example. With
the use of this technology, e-commerce platforms can
display their products in a more interesting and eye-
catching way, giving buyers the ability to base their
judgements on representations that are as accurate as
possible.

Voice and Speech Recognition
A key aspect of GAI in the field of consumer

electronics is voice and speech recognition. Alexa,
Google Home Voice Assistant, and Siri are just a
few of the extensively utilized voice assistants that
are readily available on the market today. For pre-
cise and effective voice and speech recognition, these
voice assistants mainly rely on cutting-edge machine
learning techniques like natural language processing
and deep learning. Figure 1 illustrates the process of

speech recognition through a number of steps. The
production of synthetic speech that closely resembles
the human voice is also made possible by speech
synthesis models, which are used in consumer devices.
Customers can communicate with gadgets using voice
commands thanks to the voice and speech recognition
features that consumer electronics companies build
into their products. Smart speakers using GAI models
[6], for instance, can comprehend and answer user
questions on consumer electronics products. ChatGPT
can efficiently respond to user questions regarding
features, specifications, or troubleshooting processes
by being trained on a sizable dataset of product knowl-
edge.

Noise Reduction and Image Enhancement
The use of GAI applications in consumer electron-

ics can greatly benefit noise reduction and image en-
hancement tasks. There may be blurriness and distor-
tions in the images captured by consumer electronics
devices, resulting in a diminished visual experience.
However, through the utilization of deep-learning-
based architectures such as Convolutional Neural Net-
works (CNNs), GAI models can be trained to ef-
fectively remove disturbances and noise present in
the images while preserving the underlying structure
and patterns. A sophisticated model such as DALL-E
can help improve images in consumer devices. It can
analyze numerous image traits and details and produce
extra details that boost the resolution of low-resolution
counterparts after being trained on a sizable dataset
of high-quality photographs. For instance, DALL-E-
based lightweight APIs may be incorporated into a
consumer electronics product with a low-resolution
camera to allow it to instantly produce high-resolution
photographs. This feature guarantees that consumers
can take high-quality pictures even with devices that
have resolution restrictions by design.

Augmented Reality (AR) and Virtual Reality
(VR)

GAI is increasingly being used to contribute to
the creation of realistic and immersive AR and VR
experiences [7]. In contrast to traditional interfaces,
VR immerses the user in the virtual world. By gen-
erating realistic virtual environments, simulating nat-
ural movements, or creating synthetic objects, AR
and VR applications can improve their visual fidelity
and interactive capabilities. The application of artistic
techniques and visual effects in AR and VR are addi-
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tionally rendered possible by GAI, which can enhance
the user experience. In addition to that, the models also
play an important role in object recognition and track-
ing within AR applications. This is crucial because it
allows the system to understand and interact with the
real-world environment. Also, GAI simulations allow
scene reconstruction for both AR and VR. This feature
can potentially be used to assist in solving crimes by
providing valuable visual information and aiding the
investigation.

Integrating GAI into virtual environments, particu-
larly with virtual avatars as assistants, holds significant
promise for enhancing interactive learning and engage-
ment across various domains. This approach leverages
immersive VR to enable users to interact with com-
plex subject matter through intuitive, conversational
interfaces with AI-driven avatars. Such technology
not only augments educational outcomes by providing
personalized assistance but also broadens the scope of
virtual interactions, making complex information more
accessible and engaging for users [8].

Chatbots and Conversational Agents
In the field of consumer electronics, GAI has

several uses, especially in the creation of chatbots that
mimic human replies [9]. These chatbots are excellent
at responding to customer questions and offering help,
which improves the whole customer care experience
in the consumer electronics sector. A great example
is ChatGPT, which can interact with consumers and
address their inquiries, feedback, and concerns in the
context of consumer electronics [10]. The use of these
conversational bots in the consumer electronics in-
dustry has enormous potential for obtaining important
consumer feedback. This information can then be used
as a valuable resource by teams working on consumer
and market studies. These teams can come up with
hypotheses and carry out in-depth research to better
understand customer preferences, expectations, and
upcoming trends in the consumer electronics market
by using the insights provided by this data.

Intelligent Smart Home Automation
The use of Generative AI (GAI) in consumer

electronics is increasingly transforming smart home
automation systems, offering homeowners enhanced
efficiency and convenience. Through automation and
optimization of various tasks, these intelligent systems
leverage GAI to monitor normal home activities and
proactively identify and address potential issues, keep-

ing smart home electronics in optimal condition. For
example, GAI-enabled systems facilitate interactive
voice or text commands, allowing users to effortlessly
manage lighting, temperature, and other smart appli-
ances. The integration of technologies like ChatGPT
into smart homes elevates the overall user experience
by providing smooth and effective device control.

To gauge the effectiveness of the above-presented
GAI-centric consumer electronics applications, estab-
lishing and employing a comprehensive metric frame-
work which enables a nuanced understanding of GAI’s
transformative impact on user experiences is needed.
This framework spans multiple dimensions crucial
for comprehensive evaluation: usability, satisfaction,
engagement, effectiveness, and accessibility. Usability
metrics, including task success rates and error rates,
offer insights into the reliability and efficiency of GAI-
driven interactions. Metrics measuring engagement,
such as session duration and interaction frequency,
provide indicators of user immersion and involvement.
Effectiveness evaluation through conversion and reten-
tion rates illuminates the system’s capacity to fulfill
user needs and encourage prolonged engagement.

Case Study: Generative Artificial
Intelligence-based Framework for
Consumer Electronics Queries

In the contemporary dynamic landscape, keeping
up with product information, resolving technical is-
sues, and making informed purchasing decisions pose
significant challenges. To streamline buyer assistance
and automate retail operations, chatbots employing
GAI tailored for consumer electronics inquiries have
emerged as indispensable assets. These chatbots har-
ness Large Language Models to comprehensively in-
terpret user queries, showcasing adaptability across di-
verse linguistic nuances and complexities. An inherent
strength lies in the profound product acumen of GAI
chatbots, derived from exhaustive data repositories
cultivated through e-commerce platforms. However,
while these GAI-driven chatbots excel in many as-
pects, challenges persist. Privacy concerns loom large,
particularly regarding the sensitive nature of consumer
electronics data. Safeguarding user information against
potential breaches or unauthorized access remains a
crucial imperative. Furthermore, conventional GAI-
based chatbots may provide inaccurate answers about
consumer electronics products.

This study introduces and explores a pioneering
methodology: the integration of a privately trained
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Figure 2: Proposed GAI framework for consumer electronics query response

large language model with a text-to-video GAI frame-
work to fabricate a conversational video chatbot tai-
lored for addressing customer inquiries in retail set-
tings. We address the above-mentioned problems with
conventional GAI-based chatbots with our proposed
locally-trained GAI model. The consumer electronics
sellers can feed official and authentic documents of
the products to the model, and the model answers
based on the documents, giving references wherever
prompted for, thus avoiding the inaccuracy issue. Also,
since the questions of the users are not uploaded to
any cloud server as such, the privacy remains intact.

At its base lies a privately trained autoregressive
transformer model. Divergent from prevalent GAI
models such as ChatGPT, renowned for their exten-
sive training datasets, this model harnesses proprietary
resources exclusively focused on tasks pertinent to
customers within a specified industry or enterprise.
This constrained scope and oversight during training
mitigate the risks associated with inappropriate, per-
plexing, or factually inaccurate responses disseminated
across diverse mediums encompassing text, audio, and
video. With scrupulous attention to price dynamics,
functionalities, performance metrics, user sentiments,
and expert appraisals, these locally trained chatbots
empower users to make astute and well-grounded deci-
sions. Whether exploring smartphone options, evaluat-
ing smart home devices, or contemplating diverse lap-
top selections, these chatbots offer exhaustive compar-
ative assessments, significantly aiding in the decision-

making process.
The envisaged architecture of the GAI model (re-

fer to Figure 2) delineates a modular, open-source
strategy for deploying a personalized conversational
agent. Through the preprocessing of source texts,
established embedding algorithms extract vector en-
codings, facilitating the normalization of heteroge-
neous content into a unified numerical space. Text
preprocessing involves various operations such as ex-
traction, formatting, and organization, essential for
subsequent processing in the pipeline. To accomplish
this, we employed the LangChain1 Python libraries, an
open-source framework specifically designed for effi-
ciently working with Large Language Models (LLMs)
and executing intricate Natural Language Processing
(NLP) tasks. Subsequently, the textual content from
documents underwent transformation into numerical
representations, known as embeddings. These dense
vector representations capture semantic information
crucial for a range of pivotal NLP tasks employed by
LLMs, including text classification, sentiment analysis,
and word similarity measurements. The creation of
embeddings utilized the HuggingFaceEmbeddings li-
brary, employing models from SentenceTransformers,
which leverage Sentence-BERT [11] techniques. These
models, pre-trained on extensive text data, efficiently
encode semantic meanings into fixed-size vectors. The
fundamental process involves retrieving contexts for

1https://github.com/langchain-ai/langchain
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individual words from surrounding words within the
dataset, mapping these contexts to a vector space, and
aggregating the vector embeddings to obtain a single
vector embedding for each word. The resultant output
comprises vector embeddings for every word within
the provided document’s vocabulary set.

Post the creation of embeddings, it becomes imper-
ative to store them within a specialized vector database
that facilitates efficient storage and retrieval of large-
scale vector data. For this purpose, we employed a
local vector database implemented using Chroma vec-
tor store2, which employs indexing and compression
for expedited access to embeddings while seamlessly
integrating with the LangChain library.

Subsequently, a local backend LLM was employed
for question-answering capabilities based on ingested
documents. When posed with a question, the local
LLM processes it to comprehend the context and
generate relevant answers. Accurate answers hinge
upon extracting suitable context from ingested docu-
ments, achieved through similarity searches within the
local vector store. Utilizing cosine similarity metrics,
comparing question embeddings to document content
embeddings identifies the most relevant context, en-
abling the LLM to produce contextually accurate and
meaningful answers. The generated response script
undergoes processing by a text-to-speech and video
synthesis model, resulting in the creation of a video
response for the user. This approach not only facil-

2https://github.com/chroma-core/chroma

itates continual product support and troubleshooting
but also offers video resolutions, particularly beneficial
for users hesitant to seek human assistance. Interac-
tions occur via digital displays, delivering personalized
guidance. Achieving seamless customer care mandates
addressing multifaceted technical, economic, legal, and
societal challenges. However, through rigorous re-
search and testing, this innovative methodology holds
promise in fostering a truly tailored and enriched user
experience.

LIMITATIONS
Though the use of GAI models in the field of

consumer electronics has tremendous potential, it is
not without its limitations and shortcomings. Below
discussed are some of the limitations that can occur
while using GAI in consumer electronics. Figure 4
presents limitations of incorporating GAI in consumer
electronics.

Data Bias
When training models, data bias is a significant

problem that AI engineers must deal with. Limited
generalization and biased outputs might occur if the
training dataset is skewed or lacks diversity. This
is problematic because the model might make rec-
ommendations to consumers that are erroneous or
biased and thus fall short of meeting the needs and
preferences of a broad user base. The utilization of
algorithms in image and video generation processes
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can inadvertently inherit biases from the underlying
training datasets, subsequently influencing the fairness
and precision of the generated content. Similarly, bi-
ases may manifest in voice and speech recognition
systems owing to the heterogeneous representation of
accents, dialects, and speech patterns in the training
datasets, possibly resulting in skewed recognition or
transcription outcomes. Engineers must make sure that
the training data is diverse and reflects a range of
demographics and tastes in order to handle this. Figure
3 illustrates the different kinds of biases that may occur
while training the models.

Data Privacy Concerns
Due to its reliance on substantial data collection,

GAI in the sector of consumer electronics creates
privacy concerns. Risks associated with the gathering
and analysis of user data include illegal access, data
breaches, and the potential abuse of personal data.
Additionally, data ownership and control issues are
raised because the integration of GAI can require
data sharing with outside entities. Users frequently
lack knowledge of how these businesses exchange and
use their data, which limits their capacity to exercise
influence over their personal information. It’s crucial
to strike a balance between utilizing GAI’s advantages
and protecting client privacy. For example, voice and
speech recognition systems frequently acquire and
analyze voice data, presenting potential privacy risks
if mishandled or improperly managed.

Requires Human Oversight and Control
Working with GAI models requires human over-

sight and control because they are not totally au-
tonomous and may produce content, alter data, or make
morally dubious conclusions. Although GAI models
have outstanding capabilities, there is a chance that
they could produce malicious or destructive stuff. Hu-
man supervision is necessary to reduce these dangers
and make sure that ethical standards are followed.
We may balance utilizing the benefits of GAI apps
with reducing potential hazards by keeping human
oversight.

Lack of Creativity and Originality
While Generative AI (GAI) models excel at gener-

ating content based on historical data and trends, they
often struggle to produce truly innovative or cutting
edge designs. The outputs from these models typically
echo existing designs, lacking the genuine novelty and
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Data Bias

LIMITATIONS OF
GAI IN 
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Figure 4: Limitations of using GAI in consumer
electronics industry

creativity that human designers bring to the table.
Though data-driven insights can enhance product de-
sign and optimization, an overreliance on algorithms
might limit the creative aspect that is crucial to design
and optimization processes. Similarly, relying solely
on pre-existing data or models for simulations can
hinder the pursuit of new or unconventional ideas,
thereby restricting the breadth of creative exploration.
This limitation arises because GAI models, which
rely heavily on vast amounts of training data, cannot
grasp abstract concepts or generate ideas beyond their
training scope.

Latency Problem
The challenge of latency is introduced when inte-

grating GAI into audio equipment, potentially having
an impact on real-time applications. Although GAI
methods, like waveform generation, have amazing
potential for producing realistic audio content, the
complex computations required can cause processing
and output delays that are audible. Applications like
interactive voice assistants or live audio processing,
where quick responsiveness is essential, make this
latency problem more important.

CONCLUSION
In conclusion, consumer electronics businesses

may take advantage of GAI’s advantages to spur
innovation and deliver top-notch user experiences.
Enhancing visual and aural experiences, accelerating
the design and optimization of products, enhancing
customer service with AI-driven assistants, and stream-
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lining smart home operations are all benefits of GAI.
However, it is crucial to take ethical concerns, data
protection, and the necessity for ongoing training and
updates into serious consideration.

Future research in the realm of GAI’s enhancement
of user experiences pivots on several critical trajecto-
ries. Firstly, delving into the realms of interpretability
and transparency stands paramount, aiming to unravel
the black box of GAI decision-making processes, and
fostering user trust and comprehension. Secondly, re-
fining GAI systems to exhibit empathetic and emotion-
ally intelligent responses represents an avenue crucial
for elevating user engagement and satisfaction. More-
over, personalized and context-aware GAI interactions
necessitate deeper exploration, demanding GAI models
capable of grasping user nuances and evolving prefer-
ences. Finally, the pursuit of robustness and ethical
GAI remains pivotal, entailing the development of
resilient systems that prioritize fairness, accountability,
and ethical considerations, safeguarding against biases
and ensuring equitable user experiences.

REFERENCES
1. B. Meskó and E. J. Topol, “The imperative for

regulatory oversight of large language models (or

generative ai) in healthcare,” npj Digital Medicine,

vol. 6, no. 1, p. 120, 2023.

2. L. Morra, S. P. Mohanty, and F. Lamberti, “Artificial

intelligence in consumer electronics,” IEEE Consumer

Electronics Magazine, vol. 9, no. 3, pp. 46–47, 2020.

3. P. Mishra, M. Warr, and R. Islam, “Tpack in the age of

chatgpt and generative ai,” Journal of Digital Learning

in Teacher Education, vol. 39, no. 4, pp. 235–251,

2023.

4. S. N. Esfahani and S. Latifi, “Image generation with

gans-based techniques: A survey,” AIRCC’s

International Journal of Computer Science and

Information Technology, pp. 33–50, 2019.

5. B. Poole, A. Jain, J. T. Barron, and B. Mildenhall,

“Dreamfusion: Text-to-3d using 2d diffusion,” in The

Eleventh International Conference on Learning

Representations, 2022.

6. S. Latif, A. Shahid, and J. Qadir, “Generative emotional

ai for speech emotion recognition: The case for

synthetic emotional speech augmentation,” Applied

Acoustics, vol. 210, p. 109425, 2023.

7. Z. Lv, “Generative artificial intelligence in the

metaverse era,” Cognitive Robotics, 2023.

8. V. Chheang, S. Sharmin, R. Márquez-Hernández,

M. Patel, D. Rajasekaran, G. Caulfield, B. Kiafar, J. Li,

P. Kullu, and R. L. Barmaki, “Towards anatomy

education with generative ai-based virtual assistants in

immersive virtual reality environments,” in 2024 IEEE

International Conference on Artificial Intelligence and

eXtended and Virtual Reality (AIxVR). IEEE, 2024,

pp. 21–30.

9. E. Loh, “Chatgpt and generative ai chatbots:

challenges and opportunities for science, medicine and

medical leaders,” BMJ leader, pp. leader–2023, 2023.

10. C. Zielinski, M. Winker, R. Aggarwal, L. Ferris,

M. Heinemann, J. F. Lapeña, S. Pai, L. Citrome et al.,

“Chatbots, chatgpt, and scholarly manuscripts-wame

recommendations on chatgpt and chatbots in relation

to scholarly publications,” Afro-Egyptian Journal of

Infectious and Endemic Diseases, vol. 13, no. 1, pp.

75–79, 2023.

11. N. Reimers and I. Gurevych, “Sentence-bert: Sentence

embeddings using siamese bert-networks,” in

Proceedings of the 2019 Conference on Empirical

Methods in Natural Language Processing and the 9th

International Joint Conference on Natural Language

Processing (EMNLP-IJCNLP), 2019, pp. 3982–3992.

Vinay Chamola is currently an Associate Pro-
fessor with the Department of Electrical and Elec-
tronics Engineering, Birla Institute of Technology
and Science-Pilani, Pilani, India. Contact him at
vinay.chamola@pilani.bits-pilani.ac.in.

Siva Sai is currently working toward a PhD degree in
Blockchain & ML-aided Healthcare at Birla Institute of
Technology and Science-Pilani, Pilani, India. Contact
him at p20220063@pilani.bits-pilani.ac.in.

Revant Sai Tanneeru is working toward an un-
dergraduate degree at Birla Institute of Technology
and Science-Pilani, Pilani, India. Contact him at
f20212536@pilani.bits-pilani.ac.in.

Amir Hussain is currently a Professor with School
of Computing, Edinburgh Napier University, Scotland,
UK. Contact him at a.hussain@napier.ac.uk

Biplab Sikdar is currently a Professor with the
Department of Electrical and Computer Engineering,
National University of Singapore, Singapore. Contact
him at bsikdar@nus.edu.sg

9


	INTRODUCTION
	AN OVERVIEW OF GAI
	APPLICATIONS
	Product Design and Optimization
	Image and Video Generation
	Content Creation
	Simulation and Testing
	E-Commerce
	Voice and Speech Recognition
	Noise Reduction and Image Enhancement
	Augmented Reality (AR) and Virtual Reality (VR)
	Chatbots and Conversational Agents
	Intelligent Smart Home Automation

	Case Study: Generative Artificial Intelligence-based Framework for Consumer Electronics Queries
	LIMITATIONS
	Data Bias
	Data Privacy Concerns
	Requires Human Oversight and Control
	Lack of Creativity and Originality
	Latency Problem

	CONCLUSION
	REFERENCES
	Biographies
	Vinay Chamola
	Siva Sai
	Revant Sai Tanneeru
	Amir Hussain
	Biplab Sikdar


